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Monthly Meditation

Quotes from "The 
Secret" 

1. We all work with one 
infinite power. 

2. The Secret is the Law 
of Attraction (LOA). 

3. Whatever is going on 
in your mind is what you 
are attracting. 

4. We are like magnets - 
like attract like. You 
become AND attract 
what you think. 

5. Every thought has a 
frequency. Thoughts 
send out a magnetic 
energy. 

6. People think about 
what they don't desire 
and attract more of the 
same. 

7. Thought = creation. If 
these thoughts are 
attached to powerful 
emotions (good or bad) 
that speeds the creation. 

8. You attract your 
dominant thoughts. 

9. Those who speak 
most of illness have 
illness, those who speak 
most of prosperity have 
it, etc.

10. It's not "wishful" 
thinking.

We would appreciate 
your feedback on this or 

on the newsletter. 

 
Definition of Coaching

Coaching is a powerful 
relationship for people 
who are making 
important changes in 
their lives. 

Thanks to:
Co-Active Coaching

We would appreciate 
your feedback on this or 

on the newsletter. 

 
Inspirational 
Quotation

"Yesterday is but a 
dream, and tomorrow is 
only a vision, but today 
well lived makes every 
yesterday a dream of 
happiness and every 
tomorrow a vision of 
hope" 

-- Unknown

 
Readers Feedback 

Just to say as a newly 
qualified coach I am 
finding your articles very 
informative, I have 
recommended your site 
to a number of my 
friends as well as some 
of the new coaches that 
trained with me. 

I find the articles simple, 
to the point, interesting, 
and easy to read.

Keep up the good work. 

Thanks,
Noeleen Bontempi

 
Positive Daily Actions

Decision Making - 5 
Top Tips

1.Decide what it is you 
want - there is NO such 
thing as a right or wrong 
decision only an 
outcome.

2. Once made - stick to 
your decision.

3. Believe in your power 
to achieve your 
outcome.

4. Get help, if you need 
it, after all it's your 
decision.

5. Learn from those 
decisions. As the saying 
goes: "A genius learns 
from his/her mistakes - 
A fool is destined to 
relive them" 

Michael Duffy 

We would appreciate 
your feedback on this or 

on the newsletter.

 

Ice Breakers

When delivering training 
or coaching, this is an 
excellent tool for 
discovering quite a lot 
about your audience 
before the session, or 
workshop, begins.

Draw a tree on a large 
piece of poster sized 
paper. Present this to 
the team and ask them 
to write down, on each 
branch, the qualities and 
/ or talents they each 
bring to the team. These 
can then be referred to 
throughout the team 
building day, as 
appropriate. 

The answers provided 
can also give the coach a 
good idea of what values 
and consistencies exist 
(or are maybe missing) 
within the team. 

Anon

 

Offers & Useful 
Information 

Useful and FREE!!

Convert to PDF from any 
application by simply 
'printing' to the 
PrimoPDF® printer - it 
couldn't be easier! 

Within minutes, you can 
create high-quality PDFs 
by converting from 
Word, Excel, PowerPoint, 
and virtually any other 
printable file type. 

Convert to .PDF 

 

Great Coaching 
Questions

"What will happen if 
you do that?" 

Anon.

This is a question I really 
like. I have heard it 
many times and in 
different circumstances.

It always leaves me 
wondering what would 
happen if everyone 
asked themselves this 
question before they 
make decisions - any 
decisions.

"What do you think?" 

Feedback welcome here 
at the ECI. 

Michael Duffy
Editor 

 
Acronym

February? 

●     Forgetting
●     Every
●     Best
●     Resolution
●     Until
●     Another
●     Repeat
●     Year?

--John D. 

How about YOUR 
contributions for March 
and beyond?

No more passive 
newsletter readership 
please, how about 
actually contributing to 
its content by sharing in 
our global New Year plan 
and actually helping with 
its content? 

Sounds like a (new year) 
plan to me. Possible 
words are CONTRIBUTE
COACH
MARCH 
PASSIVE
INVOLVE
CREATIVITY
LISTENING
APRIL

Your suggestions are 
always welcome, so send 
your contribution to :- 

articles-newsletters
@the-eci.org

Those not used next 
month will be kept on file 
for future consideration.

 
Thought of the month

Sometimes difficult people 
are placed on your path, 
so that you can be 
reminded of what you may 
have once put others 
through. 

Hey, I said sometimes. 

Tallyho,
The Universe

 
Word of the month

Acuity\uh-KYOO-uh-tee\, 
noun: Acuteness of 
perception or vision; 
sharpness.

Acuity comes from Latin 
acutus, "sharpened, 
pointed, acute," past 
participle of acuere, "to 
sharpen."

They fail to understand 
how a person can hold 
beliefs so contrary to 
theirs and still retain any 
mental acuity.

-- Charles Krauthammer

With unusual acuity, one of 
the wire service reporters 
pounced on that possibility 
with an insinuating 
question. 

-- Alfred Alcorn

Monkeys, diurnal animals 
that have a high visual 
acuity -- necessary for 
finding food and for 
moving through the trees 
without bumping into 
things or missing one's 
hold on a branch. 

-- Stephen Budiansky

 
Humour

Scotch

A fellow runs into a bar 
and says, "Barman, quick! 
Give me 20 shots of your 
best Scotch!" 

So the barman lines up 20 
shots of his best Scotch 
and watches this fellow 
down one after the other. 

"Well," the barman says, 
"I've never seen anyone 
drink shots that fast!" 

"You'd drink them that fast 
too if you have what I 
have," was the reply. 

"Oh my God," says the 
barman, "what do you 
have?" 

"50 pence." 

-- Anon

 
Features in forthcoming 
newsletters

March 

"Creativity"

April 

"Are You Listening?"

 
Missed a copy?
If you've missed an 
earlier edition of our 
newsletter, don't worry, 
you can catch up by 
accessing our 
Newsletter Archive 

 
Please don't forget to 
promote the ECI to like-
minded friends and 
clients by forwarding 
them a copy. 
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Copyright 

Articles and illustrations 
remain the copyright © of 
the originator; 
reproduction in any form is 
prohibited without their 
written permission. 

All other material is 
copyright © of The ECI 
1999-2007.  All Rights 
Reserved. 

 
Disclaimer 

The opinions and the views 
expressed in The ECI's 
newsletter are those of the 
individual authors or 
contributors and are not 
necessarily those of the 
Editor or of The ECI. The 
ECI assume no liability for 
accuracy, errors or 
omissions in editorial or 
offer content. No advice or 
information given by 
contributors, The ECI or 
any other party shall 
create any warranty or 
liability. The ECI cannot 
accept any responsibility 
for any loss or damage 
that may arise as a result 
of any errors, omissions or 
inaccuracies in this 
newsletter.

Coaching Top Tip

Five Tips for Making a Great Impression! 

1. Look the Part:
One of the easiest things you can do is look the part. However 
talented you are, if you don't look like a professional, manager 
or leader, others may, rightly or wrongly, not see you as one. 
Observe the styles and colours favoured by senior executives, 
and use that as a guide. For women, black and blue are “safe” 
colours, but make you blend in. A small or shy woman can 
augment her impact with bold shades. A confident or larger 
woman might consider wearing a more muted shade.

2. Sound the Part:
Short, simple sentences, spoken without hesitation, make a 
speaker seem in control of a situation – a quality we associate 
with a leader. Tone and volume are important too. Short, 
precise sentences and a low-pitched but clearly audible voice 
make a powerful combination.

3. Exits and Entrances Matter:
How you move into and out of jobs has an enormous impact on 
perceptions of your success. Exiting a job well is about ensuring 
that your successor is in the loop, included in key meetings, 
and prepared enough to be able to step smoothly into your 
place. It is not about tying up every loose end. Although it's 
important to move forward in an orderly way, it's even more 
important to know when to leave behind your old role and 
expertise.

4. Your Work Space Reflects Who You Are:
Whether you like it or not, others interpret your work area as a 
reflection of your personality and thinking. Decor is an area in 
which to tread carefully. While judicious use of personal 
pictures can show you to be a family person or motivated 
character, cute screensavers, cuddly toys and an excess of 
plants can detract from your professionalism. It isn't that self-
expression is bad, but in the small area of a work space, each 
item becomes more noticeable, taking on greater significance 
as a symbol of who you are.

5. Every Presentation is an Opportunity: 
If your moment in the spotlight goes badly, your reputation can 
be damaged. You minimize risk, and maximize potential glory, 
through careful preparation. Preparation isn't just about 
knowing your subject, although that is important. You must 
prepare for your audience and their expectations, determining 
in advance what you want to leave them with so that you can 
tailor your presentation to that end. Think about how you want 
to come across, through the words you use, how you look, your 
facial expressions, and how you respond to questions.

  Dr. Karen Otazo 
www.globalleadershipnetwork.com 

© 2006 Dr. Karen Otazo.  All Rights Reserved

We would appreciate your feedback 
on this or the newsletter.
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Editor's Letter

 

Hello and welcome to our February newsletter. May I express 
our warm thanks for all of the wonderful feedback we have 
received with regards to the newsletter and its content. It is 
most fulfilling for all concerned with the ECI newsletter to 
receive your supportive comments.

Business Coaching!

Our topic this month will interest most, if not all, coaches. 
Perhaps we as coaches, might seek a business coach to help 
with our own endeavours to build a thriving coaching practice? 
Or perhaps, we have been challenged as coaches, to provide 
coaching to a client, who has particular needs associated with 
their business goals?

Whatever the reason I am sure the content we have for you 
this month will provide a catalyst for discussion and debate. 

Maybe you have your own thoughts regarding this area of 
coaching? Maybe you would like to send us those thoughts? 
Please do so if you wish. We are always interested in hearing 
your views and opinions.

Now lets get down to business!!!

Michael

Michael Duffy, Assoc
Newsletter Editor 

editor-newsletters@the-eci.org

Do you fancy writing for us?

We are always looking for authors and contributors for this 
newsletter.  If you have an , quote, case study, tip, acronym, 
etc.,  or if you would like to give us your feedback or have a 
question or query, please contact our resource manager, Milly 
Shand on articles-newsletters@the-eci.org

How about working with our team?

We are looking for people to find great articles for our future 
newsletters.  Please contact either Michael or Milly if you love 
research, reading and being part of a team.

return to index

ECI - Some of the Benefits
 

Get Known Now

21 leading coaches all agree - one of the absolute 'must have' 
keys to building a profitable and full coaching practice is getting 
known. Here's the proof. Recently, 21 leading coaches with the 
uncanny ability to get known (names I am sure you will 
recognise ...) were interviewed and all agree on one thing ...

Getting known is the best long-term strategy and fastest way 
for any coach to attract new clients fast, raise their rates, and 
start living their own dreams.

Curious who the 21 coaches are? 

Want to benefit from some of their FREE Get Known Fast tips?

Go to the specific ECI website page for details. 

Professional Indemnity Insurance 

Working with Westminster Indemnity the ECI can offer an 
extremely attractive professional indemnity insurance scheme. 
The Professional Indemnity Insurance Policy is an all 
encompassing indemnity and liability insurance scheme for 
Coaches and includes cover for:

●     Public Liability
●     Product Liability
●     Professional Indemnity (malpractice and errors and 

omission)
●     Libel or Slander

As well as coaching, this policy covers a variety of therapies 
which include but are not exclusive to NLP, Aromatherapy, 
Counselling, Homoeopathy, Training, Personal Development, 
Reflexology, Reiki, and many more.

Your selected cover is based upon your selected cover, annual 
turnover, yourself or yourself and your associates/employees, 
and annual turnover.

All administration of your insurance policy is sleek and 
streamlined and is done by Westminster Indemnity. Your 
insurance application is conducted entirely on the web and your 
policy will be put into force once you have completed your 
application (applied for it, paid for it, and Westminster 
Indemnity have received it.

Go to the specific ECI website page for details. 

Coaching Hours Log

Your coaching hours log is an important record of your coaching 
practice. As part of each accreditation application you will be 
requested to submit your Coaching Hours Log. 

To download your Coaching Hours Log, Members can :-
Log in to the Member's only area of the ECI's website, select 
'Business Building' from the side menu, then 'Coaching Hours 
Log', then 'Click to download .doc file'. Save the document to 
your own computer. 

Continuing Professional Development 

Your CPD log is an important record of your coach training, 
learning, research, studying, and reading, and should be kept in 
a safe place. This CPD log allows you to update all aspects of 
your coaching development - training, reading, teleconferences, 
workshop, conferences, events, mentor coaching, articles 
written, etc.

To download your CPD log, Members can :-
Log in to the Member's only area of the ECI's website, select 
'Business Building' from the side menu, then 'Continuing 
Professional Development - C.P.D. log', then 'Click to download 
.doc file'. Save the document to your own computer. 

My Ten Insights to Playing a Bigger Game (Part 1)
By Melanie Benson Strick

I was talking to a friend of mine who had invested in a very 
high end coaching program last year. As I was asking him 
about his experience and what motivated him to invest in his 
growth he said, 'I knew if I really wanted to take my game to a 
whole new level, I had to do things VERY differently. Even 
though the coaching was good, it was surrounding myself with 
8 other people that were challenging ME to play the game full-
out that was the payoff.' This is a guy who consistently 
generates a high six to seven figure income each year.

It got me thinking about how I played my game in 2006. I 
already surround myself with people playing a bigger game 
every year. I have a mastermind group who constantly 
challenges me to think bigger. But what specifically did I do 
that helped me double my income this year, get asked to speak 
at multiple conferences and produce three new programs?

Here are my 'Ten Insights to Playing a Bigger Game'

1. Be ruthless with your time.
Whenever I'm coaching a client or giving an interview, people 
ask me my secret to accomplishing so much. It's ruthless time 
management. I only say yes to things that align with my goals, 
values and high payoff activities. It may sound harsh but it's 
what works. Two opportunities I said no to that were hard but 
lightened my load: letting go of running the networking group 
in Los Angeles and turning down an all expense paid trip to 
Australia. Both generated revenue - but neither aligned with my 
'criteria' for success. 

2. Focus on what you DO want.
I've manifested everything from a dream trip to Europe to 
attracting speaking opportunities and powerful marketing 
alliances. It wasn't always that way. Years ago I would 
ruminate about what I didn't want. I use a few tools to keep my 
brain power focused on what I want more of. I have a written 
business and marketing plan, well-defined goals and I even 
have a vision board in my office. Earlier this year I added a 5 
Series metallic grey BMW to the board. It's the same one that I 
drove into my garage right before Xmas. When you focus on 
what you want more of (instead of the problems, obstacles and 
challenges) it's amazing all of the good things that will show up 
in your life.

3. Surround yourself with people who are playing a 
bigger game than you.
There is a saying, 'Your income is the average of the five people 
you are surrounded by.' If you stay in your comfort zone, your 
revenue and results will stay there too. Invest in mentors, 
programs, and seminars that will give you access to people 
playing a bigger game. Even one idea that comes from 
someone with a different mindset can pay off in spades. Every 
time I hang out with people whose game is bigger than mine I 
leave with a golden nugget - and it's paid off in the thousands!

4. Take BIG risks.
One attribute that separates strugglers from the outrageously 
successful is the willingness to take big risks. Not just any risks 
though - calculated risks! These are the risks that you have to 
say 'Oh boy, here I go' and take a BIG GULP! I call it the scary 
factor. If it's not scary, you probably aren't playing big enough - 
just like your income. I've taken my share of big risks this year. 
Some paid off, some didn't. But the ones that do far outweigh 
the ones that don't.

5. Dump what doesn't work (quickly)
Sometimes things just don't work out. I learned this year that if 
it is not fun, isn't profitable, or is taking up 80% of my time 
(instead of 20%), then its time to make space for something 
better. I dumped a lot of things that didn't work well enough 
this year. My insight: make the decision quicker. It costs me 
my sanity, money, resource time and lots of missed 
opportunities to hang on to something that doesn't work. Trust 
your instincts and always let go of a great idea that isn't 
panning out. It's like a dead leaf on a house plant - it keeps 
taking nutrients and energy but doesn't produce.

Part 2 wil be in the next newsletter...

 Melanie Benson Strick
www.successconnections.com

Melanie Benson Strick, The Entrepreneur's Success Coach, 
teaches entrepreneurs how to stop feeling overwhelmed so they 
can create more money, more freedom and more prestige.

© 2006 Melanie Benson Strick.  All Rights Reserved

We would appreciate your feedback 
on this or the newsletter.

return to index

Accredited Training Courses and Workshops

                                                                                
                                                                                                     
CTECI - Full Coach Training Programme

●     Life & Executive Practitioner Coach Diploma (DipNMC)
Noble Manhattan Coaching
info@noble-manhattan.com

●     The LCH Diploma in Life Coaching
Achievement Specialists
enquiries@achievementspecialists.co.uk

●     Diploma in Personal and Executive Coaching
Executive Coaching
info@executivecoach.ie

●     Diploma in Life & Business Coaching
Mindstream
info@mindstream.ie

SCECI - Short Courses

●     Quantum Goal Achievement
Noble Manhattan Coaching
info@noble-manhattan.com
Next course running on 
   Saturday 30 Sept & Sunday 1 Oct 2006.

●     The Body Transformation Programme 
Scintilla

●     Coaching Human Potential and Peak Performance
Scintilla

●     Coaching Futures!  Innovation and Strategic Creativity 
Scintilla

WSECI - Workshops 

●     Results Coaching
Noble Manhattan Coaching
info@noble-manhattan.com 

Further details can be found at
www.europeancoachinginstitute.org/coach_training/

Mastermind Groups, Chimpanzees and You!
By Joel Chue 

Now you may ask, "Where is the link?" How could chimpanzees 
and mastermind groups possibly be linked to each other? And 
how are they supposed to influence you? Before I attempt to 
answer the question though, allow me to share with you a little 
background on the behavioural nature of chimpanzees.

In a study conducted at the Ngamba Island Chimpanzee 
Sanctuary in Uganda, chimpanzees were required to pull two 
ends of a rope which dragged a tray of food towards them. Both 
ends of the rope had to be pulled at the same time or the rope 
would simply be pulled out. It was observed that the 
chimpanzees only allowed a partner into the room (by opening 
their door) when the ends of the rope were too far apart for 
them to pull on their own. Also, an interesting fact to note is 
that during the second round of experiments, the chimpanzees 
unanimously selected the more effective partner to help them 
pull the rope. 

What does this study tell us about chimpanzees? It tells us that 
chimpanzees are smart animals. They realise when they needed 
help in order to achieve their objective (which is to get hold of 
the food) as well as the fact that they needed to go out there 
and ask for that help. They understood why and how they 
needed their partners and went about seeking partners for that 
sole purpose. Hence, we gathered that chimpanzees knew their 
roles, that of their partners, and therefore went about choosing 
who they wanted to work with. 

The last characteristic is the most powerful of them all and is 
what we would like to highlight today. During the first round of 
the experiment, the chimpanzees already noted who the 
weaker partner was and remembered him. Hence during the 
second round, that chimpanzee was not selected again. 
Instead, the chimpanzees selected the more effective one to 
help them achieve their aims. The basic term used to describe 
it all is "collaboration". It is the single most powerful tool in the 
principle of masterminding and is what we would like to 
emphasis here.

Collaboration is a very powerful business building strategy, yet, 
it is often overlooked or underplayed. Without it, one could not 
hope to survive in the rough and tumble of the business world. 
It is the means by which success is achieved, usually in a win-
win scenario. In order to succeed you need to implement the 
power of masterminding into your business. To achieve this, 
like the chimpanzees you need to know how to collaborate with 
others to serve your needs. You also need to be a good 
collaborator in order to have people flocking to you the next 
time round. 

In order for you to master the skills of collaboration, you need 
to know your objective, your end-point, where you want your 
business to be within a specific timeframe, then go and work on 
it. Without the goal, success is usually never in sight. Once you 
have drawn up your objectives, recognize what expertise you 
need, then select the people who are best able to help you 
achieve them. As seen in the case of the study on the 
chimpanzees, it is vital to find the right person otherwise the 
effort will all be in vain.

How do you arrive at this juncture then? Well, you need to be 
able to muster your courage and ask. Do not allow your ego to 
take over and most important of all, do not be afraid to ask. 
You never know what the outcome will be unless you actually 
allow the other party to learn of your intention. Speak up. 
Convey your thoughts with clarity and purpose. Explain to that 
person exactly what you need and why you think he/she is able 
to plug the gap and be the final piece of the jigsaw. Be polite 
and not be too expectant. The other party has the right to turn 
you down. In that case, thank the person for his/her time and 
continue your search. Do not be discouraged. However, should 
that person turn out to be the one, you are looking at a 
potentially great partnership which could serve you and your 
business well for years to come!

With that, I hope that the relationship between chimpanzees 
and mastermind groups has truly given you an insight into the 
power of collaboration and that you will make use of it in your 
business through the power of masterminding to bring you 
even more success!

 Joel Chue
www.mastermind-your-way-to-success.com 

© 2006 Joel Chue.  All Rights Reserved

We would appreciate your feedback 
on this or the newsletter.
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ECI Workshop Sponsorship

How would you like The ECI to sponsor and support your 
workshop?
The ECI is providing the opportunity for each workshop and/or 
course run by it's members, to be sponsored and supported.

What this means is that The ECI will promote your workshops 
and/or courses, provide a logo for your promotional material, 
and allow reviews to be printed following your workshop.

To benefit from the sponsorship and support of The ECI please 
email Tina Sibley using her email address - conferences@the-
eci.org - the following details:

a. Course and/or Workshop Title
b. Organisation Name
c. Outline description of the course and/or workshop
d. Name of coach
e. Membership status with The ECI
f. Date or dates that the course and/or workshop and/or 
event is scheduled.

On receipt of this information, the application will be processed 
through our sponsored course and/or workshop process and 
Tina will provide you with the details of sponsorship you will be 
getting.

7 Critical Things Male Business Gurus Don't Tell You, But Every 
Woman Wants to Know 
By Mary Foley

I've created a list of seven critical things male business gurus 
don't tell you, but every woman wants to know. Keep these in 
mind whenever you're seeking out knowledge or advice for your 
business that comes from any man. You may be surprised what 
you discover!

1. Most business gurus miss how women experience life so 
differently than men. Because of our brain wiring, women 
experience life in a much more intuitive, emotional, and 
integrated way. Men, on the other hand, pretty much think 
about one thing at a time and usually do little to relate one 
thing to another.

2. Most women define success differently than men. Success for 
most women is heavily tied to emotional and intrinsic fulfilment 
that comes from multiple areas of life. Women aren't satisfied 
with sacrificing family or loved ones to have business success. 
We want it all and they want experts to help us get it all. Most 
men define success in terms of money, status, and power.

3. Most business gurus don't address the stress most women 
experience. Because of all the roles most women play, being 
able to manage stress effectively is key to having a successful 
business and life. Men typically juggle fewer roles and don't 
stress over someone's needs not being met.

4. Most business gurus don't address the impact of significant 
relationships in a woman's life that directly affect her business 
success and how to keep them in good health. Because women 
experience life in a more integrated way, when a significant 
relationship like with a spouse or parent, is out of kilter, 
everything else is affected, including her business.

5. Most business gurus don't say that taking care of yourself is 
as important as taking care of a client. Most women struggle 
with doing good things for themselves and their business 
suffers as a result.

6. Most business gurus don't delve into how women can use 
their natural strengths - like relationship skills - as a huge 
competitive advantage for growing their business.

7. Most business gurus don't address the "good girl" tendencies 
most women have from their upbringings that hold them back 
from making their business wildly successful. A great example 
of this is how women hold themselves back from proactively 
selling themselves or their product or service. 

 Mary Foley
www.bodaciouswomensclub.com 

© 2006 Mary Foley.  All Rights Reserved

We would appreciate your feedback 
on this or the newsletter.
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Recommended Reading

Co - Active Coaching
by Laura Whitworth, Henry Kimsey-House,
and Phil Sandahl 

Quite simply, this book is one of the best 
resources for any Coach. Whether you are a 
Business, Executive or a Life Coach "Co - 
Active Coaching" can provide you with 
numerous useful tools for enhancing your 
Coaching toolbox. Add this to the many other 
extras included to help establish your 
practice and you have a book that should 
always be kept to hand for reference.

© 2006 www.amazon.co.uk 

We would appreciate your feedback
on this book

If you have any articles, success stories, or any input that you would like to contribute towards 
the members and/or subscribers newsletters, 
please email your contribution to Milly Shand

articles-newsletters@the-eci.org
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